3 \

Digital + Health + Insurance = Better health outcomes

Hugh Terry, The Digital Insurer
Abhishek Shah, Wellthy Therapeutics
Thursday ,11th October 2018, Singapore




Digital + Health + Insurance
= Better Health Outcomes

i DIGITAL INSURER









Stunning Progress on longevity

World Life Expectancy

World Life Expectancy

114 years
produced a 40-
year increase.
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...Matched by strides in living standards

World population living in extreme poverty, 1820-2015
$

Extreme poverty is defined as living at a consumption (or income) level below 1.90 "international $" per day. International
are adjusted for price differences between countries and for price changes over time (inflation).
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Data source: World Poverty in absolute numbers (Max Roser based on World Bank and Bourguignon and Morrisson (2002))
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Middle class to dominate

Half the world is now middle class or wealthier Projected middle class dominance in 2030

Financially vulnerable Middle class

Financially vulnerable Middle class

NOW 2030
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Success leads to new problems
— lifestyle & longevity diseases
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Predicted global cancer cases, 2012-2035
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Mankind is on a digital journey

o

Cars are our feet
Calculators are our minds
Google is our memory.

Our lives NOW are only partly biological
with no clear split between the organic and
technological, the carbon and the silicon.

We may not know yet where we are going
But we’ve already left where we have been.

”

Source : Closing remarks by DT Max in National Geographic feature, “The Next Human
— taking evolution into our own hands” April 2017
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Digital Health Adoption Across Generations

56%

% of Respondents
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Own a Wearable Go Online to Find Select Provider Based Have Sought Remote
Physician on Online Reviews  Medical Care / Advice*

u Millennial mGen X =Baby Boomer

Source: Rock Health Digital Health Consumer Adoption (12/16)
KLEl N ER *Represents % of Millennials that have sought medical care/advice over live video, % of Gen X that have over text message, and % of Baby

Boomers who have over phone
PERKIN Millennials include 18-34 year olds; Gen X include 35-54 year olds; Baby Boomers include S5+ year olds
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Health & Fitness App Downloads*, Health Apps by

Per App Annie Category, Global, 2015
+5% Y/Y in US, +15% Y/Y in ROW
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= Fitness = Lifestyle & Stress
2015 = Diet & Nutrition = Disease & Treatment
mUSA =Rest of World

Other
KLE I N E R Source: App Annie, IMS Health (6/15)
Note: Due to focus on iOS App Store and Google Play, Rest of World in the App Annie chart does not capture China’s downloads on other app

PE RKI NS stores. The IMS chart includes iOS App Store and Google Play as of 6/15.
* App downloads captures iOS App Store and Google Play

“by 2030 use of health apps will be almost universal”
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Digital First changes healthcare and insurance

Digital search

Health and insurance services

Doctors and agents
have lost their
position as ‘sole
gatekeepers’ of
knowledge in their
respective domains

Consumers will have
more control

o

i

gt THE

<" DIGITAL INSURER



Digital First Business Models reshape industries

N
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Why should healthcare be any different? Free insuranceserviceitonld solidify

Alipay's lead in the payments sector
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Digital is the macro trend in health insurance

“We will all have health data passports by 2030.
Our personal health data will be more important than our financial data.
Data is the change agent for the healthcare industry”
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Chronic Conditions drive health protection gap in Asia

Health protection gap across Asia
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Source: Swiss Re Asia Health Protection Gap Report October 2018 (16,000 households in 12 markets in Asia) <" DIGITAL INSURER



Affordability is a key challenge

Change in prices of goods and services relative to overall price level

® College tuition
and fees

Business as usual
Is a broken model

// o Medical care

. _ —® Shelter
_—

e e ® Food away from home
Food at home

New cars
Apparel
Furniture and bedding

—— Toys

1980 1990 2000 2016

Source: Bureau of Labor Statistics consumer price index '/
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The cure : Indemnification to Prevention.
A partnership between insurers and consumers

Trajectory of connected insurance

Everyday risk
advisor

Risk management &
loss control o= m==T
-~

Indemnification

Company
Centric

Customer Value : .
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Emerging healthcare value chain in a digital world

Healthcare Data
Exchange
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Healthcare Platforms in Asia - Examples

. . cxagroup
s ' Wellness digital broker

& EB platform
Good Doctor - Mobile

. -

v o

Medical Triage EB and health insurance
admin platform (enabler)
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Doc Prime— The Good Doctor for India?

“A large part of our business already comes from healthcare. We want to tap into
that existing user base and offer them a network of doctors and other services

It will target the out-patient department market. We will have tie-ups with clinics,
diagnostic centres and hospitals to launch OPD-specific insurance products.”

Yashish Dahiya, co-founder & CEO, Policybazaar, June 2018

policy bazaar @)= sofiBank

Compare. Buy. Save.

Source: https://www.livemint.com/



Insurers moving up the value chain

“We are significantly expanding our role from protection to encompass the prevention
and postponement of adverse health events.

By empowering customers with self-help tools and real-time health information, we
believe the Babylon-enabled platform will inspire them to take an active role in
understanding and managing their current and future health needs.”

Nic Nicandrou, CEO Prudential Corporation Asia, August 2018

Hello, how can | help you?

Start typing...

Source: https://www.prudential.co.uk/news/news-releases/2018/02-08-2018



Insurers moving up the value chain

(Reuters) — John Hancock, one of the oldest and largest North American life

insurers, will stop underwriting traditional life insurance and instead sell only
interactive policies that track fitness and health data through wearable devices

and smartphones, the company said on Wednesday.

Reuters, September 2018
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“If you look at the global healthcare market,
which is worth about $10 trillion, there are
huge tech-enabled savings to be made in areas
such as wellness and long-term disease
management. “

Source : Ali Parsa, founder, Babylon, The Times UK, 20/9/18
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www.the-digital-insurer.com

Working together to accelerate the digital transformation of insurance



