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Disrupting the insurance industry through creative digitalization & innovative distribution

2017 DIGITAL DEPLOYMENT OPTIONS FOR YOUR COMPANY

Insurance, Shall we give up on 

value perception
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Disrupting the insurance industry through creative digitalization & innovative distribution

1. We buy insurance, because we have to, not because we love to!

2. We don’t understand what we buy!

3. We don’t trust what we purchase!
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Disrupting the insurance industry through creative digitalization & innovative distribution

1. No Value perception

2. No Utility 

3. No Interest

NO WILLINGNESS TO PAY

1. We buy insurance, because we have to, not because we love to!

2. We don’t understand what we buy!

3. We don’t trust what we purchase!
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Disrupting the insurance industry through creative digitalization & innovative distribution

TO INCREASE THE WILLINGNESS TO PAY

SOME SAYS 

INCREASE VALUE 

PERCEPTION
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Disrupting the insurance industry through creative digitalization & innovative distribution

CUSTOMER ENGAGEMENT

CUSTOMER EXPERIENCE

SOLVE A PROBLEM
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Disrupting the insurance industry through creative digitalization & innovative distribution

https://www.youtube.com/watch?v=BGGOn-H7s3Q
https://www.youtube.com/watch?v=BGGOn-H7s3Q
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Disrupting the insurance industry through creative digitalization & innovative distribution

CUSTOMER ENGAGEMENT

CUSTOMER EXPERIENCE

SOLVE A PROBLEM

WE SAY MAKE IT SEAMLESS!
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Disrupting the insurance industry through creative digitalization & innovative distribution

Embedded

Transparent

Penny Price

More than Service oriented

Cross sold
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Disrupting the insurance industry through creative digitalization & innovative distribution



S
ta

rk
 G

ro
u

p
 P

ri
v
a
te

 L
im

it
e
d

 –
S

in
g

a
p

o
re

 -
N

 2
0
1
4
3
3
3
0
5
Z

 –
A

ll
 r

ig
h

ts
 r

e
s
e
rv

e
d

 

Disrupting the insurance industry through creative digitalization & innovative distribution

Let s start with a first assumption!
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Disrupting the insurance industry through creative digitalization & innovative distribution

What if

CUSTOMER ENGAGEMENT

CUSTOMER EXPERIENCE

Was in fact:

SYMPATHY

EMPATHY

LISTENNING

UNDERSTANDING…...

EXPLAINING

ADAPTING
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Disrupting the insurance industry through creative digitalization & innovative distribution

WHAT IF THE VALUE PERCEPTION WAS IN 

YOUR 

INSURANCE AGENT?

It would explain why direct online business does not work at all! 
(someone will have to mention about england and Australia and states that travel and motor online business works)
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Disrupting the insurance industry through creative digitalization & innovative distribution

We are all aware of the Problem

We talk about it for years, and it does not work

Don’t try to solve it!

Go around it!

The future remains in Intermediaries – Nurture them 

&/or seamless products – Develop them


